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UNITED STATES  

SECURITIES AND EXCHANGE COMMISSION  
Washington, D.C. 20549  

   

FORM 8-K  
   

CURRENT REPORT  
Pursuant to Section 13 or 15(d) of the  

Securities Exchange Act of 1934  
   

Date of Report:  (Date of Earliest Event Reported):  
January 6, 2010  

   

SUPERMEDIA INC.  
(Exact name of registrant as specified in its charter)  

   

   
2200 West Airfield Drive, P.O. Box 619810, DFW Airport, Texas 75261  

(Address of Principal Executive Offices)  
   

(972) 453-7000  
(Registrant’s telephone number, including area code)  

   
Idearc Inc.  

(Former name or former address, if changed since last report)  
   

Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the 
following provisions:  
   
�             Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)  
   
�             Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)  
   
�             Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))  
   
�             Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))  
   

   
   
   

 

Delaware  
   1-32939  

   20-5095175  
(State of Incorporation)  

   
(Commission File Number)  

   
(I.R.S. Employer  

Identification Number)  



   
Item. 7.01                                           Regulation FD Disclosure.  
   
SuperMedia Inc. (the “Company”) is furnishing a presentation that the Company presented to potential investors on January 6, 2010. This slide 
presentation, attached as Exhibit 99.1 to this Current Report on Form 8-K, is being furnished and will not be deemed “filed” for the purposes of 
Section 18 of the Securities Exchange Act of 1934, as amended (the “Exchange Act”), or otherwise subject to the liabilities of that Section. The 
information in Item 7.01 of this Current Report on Form 8-K will not be incorporated by reference into any registration statement or other document filed 
by the Company under the Securities Act of 1933, as amended, or the Exchange Act, unless specifically identified therein as being incorporated by 
reference. The furnishing of the information in Item 7.01 of this Current Report on Form 8-K will not be deemed an admission (i) as to the materiality or 
completeness of any information in this Current Report on Form 8-K that is required to be disclosed solely by Regulation FD, or (ii) that investors should 
consider this information before making an investment decision with respect to the Company or of its affiliates. In addition, the Company does not assume 
any obligation to update such information or exhibit in the future.  
   
Item 9.01                                              Financial Statements and Exhibits.  
   
(d)  Exhibits  
   

   
2  

 

Exhibit No.  
   Description  

         
99.1  

   Slide Presentation  



   
SIGNATURES  

   
Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the 
undersigned hereunto duly authorized.  
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SUPERMEDIA INC.  

            
            
      

By:  /s/ Cody Wilbanks  
         

Name:  Cody Wilbanks  
         

Title:  Executive Vice President —  
            

General Counsel and Secretary  
            
            
Date:  January 6, 2010  

      



   
EXHIBIT INDEX  
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Investor 
Presenta tion 
January 6, 2010 
CEO Scott W. 
Kle in CFO Dee 
Jones Exhibit  
99.1  
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Industry and 
Business 
Overview   



   
 

  

Ye llow P ages – Still a  
Crit ica lly Important 
Ad Vehicl e of S mall -
and-Medium 
Businesses (SMB s) In 
an ave rage  month, 
66%  of adult s in 
America refer to the 
ye llow  pages 85% of 
consumers re fe r to the  
ye llow  pages a t least 
once per yea r S ource : 
2008 and 2009 
Ye llow P ages 
Assoc iation (YP A) 
Industry Usage  Study, 
Know ledge 
Ne tworks/Sta tistical 
Research Consumers 
made more than 12.3 
bi llion yellow  pages 
re fe rences in 2008 
After re fe rencing an 
ad, 79%  made  a 
contac t 40% made  a 
purchase 91% bought 
from a  company seen 
in t he  yellow  pages 
40%  were  new  
customers 22% spent 
ove r $200  



   
 

  

Inte rnet  and 
Mobile  
Produc ts 
Growing 
Rapidly 
Inte rnet  
Ye llow P ages 
are used by 
ove r 35 percent 
of  adults i n an 
average  month
(1) Industry-
wide , Inte rnet  
ye llow  pages 
searches 
increased 21%  
in 2008 to 4.6 
bi llion(2) Com 
Score Media  
Metr ix, 2009 
ComScore, 
2008 Usage of 
Inte rnet  
Ye llow P ages 
is increasing 
21 pe rcent per 
year(1) The  
average  ROI 
for Inte rnet  
Ye llow P ages 
ads is 46 to 1
(1)  



   
 

  

Direc t Mail – A 
Healthy 
Opport unit y 
Direc t mail  i s a 
$62B industry, 
with $51.8B spent 
by S MB s(1) 
Roughly 40% of 
sma ll- to-medium -
sized businesses 
use  direct ma il(2) 
Highly f lexible , 
easy to measure 
resul ts and 
effective  at 
de liver ing results 
Winterberry 
Group, Vertical 
Marke t Trends in 
Direc t Mail – 
2009, represents 
2009 projected 
Direc t Marketing 
Assoc iation 
(DMA) Di rect 
ma il is a  
complementary 
product to the  
ye llow  pages 
Grea t added val ue  
for businesses 
that: Have  
frequent 
promotions and 
seasona l messages 
Want to ta rge t 
specif ic  types of 
consumers or 
businesses W ant 
to i nc rease  the 
number of 
qua lif ied leads for 
their  busi ness  



   
 

  

SuperYe llowP ages – 
Designed for 
Dif fe rentia tion 
Nearly 1,200 yell ow  
pages tit les O ff ici al 
publishe r of Veri zon 
pr int direc tories: 
Benef it f rom 
Verizon’s ~ $3 bil lion 
annual adverti sing 
spend and 87.7 
mi llion wi re less 
subsc ri be rs O ffic ial 
publishe r of 
FairPoint pr int 
di rector ies  



   
 

  

Our Inte rnet  and 
Mobile  Produc ts are 
Crit ica l to Our 
Future  
Superpages.com® 
constantly be ing 
enhanced Highly 
re levant l ocal 
content Easy 
navigation w ith 
customized loca l 
home page User 
revi ews/top-ra ted 
listings Ext ended 
Distr ibution 
Ne twork Search 
Engine Marke ting 
and Optimi zat ion 
Mobile  applicati ons 
– iPhone, 
Blackberry, Droid, 
ot he rs C om S core 
Media Metrix, 2009 
SuperMedia 
Superpages.com 
User Sa tisfac tion 
Survey, Q4 2008 
SuperMedia Internet 
products ave rage 
nearly 28 mi llion 
unique  vi sitors pe r 
month(1) 
Superpages.com 
ne twork has more 
than 25% of t ot al 
searches among 
local  onli ne  search 
di rector ies and is 
ranked in the Top 40 
Brands  on the  web
(1) After re fe rencing 
Superpages.com:(2) 
75%  plan to make  a 
contac t 65% plan to 
make a  purchase  



   
 

  

Direc t Mail – A 
Compl ementa ry and 
High Potential  G rowth 
Engine 
SuperpagesD irec tTM 
shared advertising 
postcard packs and 
exclusive  maile rs 
Highly ta rget ed to 
those  most likel y t o 
buy Comple te, turn-key 
servi ces for sma ll 
business Di rect mai l is 
a complementary 
product to the  ye llow  
pages 
SuperpagesD irec t 
revenue is 
approxima tely 3.5x the 
pr ior year’s t otal  



   
 

  

SuperMedia 
Produc ts Provide  
Strong ROI t o 
SMBs 65% of 
Small /Medium 
Business Ad 
Dolla rs a re  in Our 
Areas Our Mul ti-
Plat form Portfolio 
De livers in High 
ROI Cat egori es 
Industry 
Compari son of 
Median Re turn on 
Investment (R OI) 
(1) Source: The 
Ke lsey Group, 
Local Commerce 
Monitor Wave 12, 
12/08 CRM 
Assoc iates, 12/08; 
ROI measured as 
re turn for eve ry 
$1 spent  $65 $65 
$49 $46 $25 $19 
$14 $12 $8 $0 
$10 $20 $30 $40 
$50 $60 $70 
Inte rnet  Pri nt  
Ye llow P ages 
Outdoor Internet 
Ye llow P ages 
Newspapers 
Magaz ines TV 
Direc t Marketing 
Radio Magaz ines 
3.5%  Radio 1.3% 
Newspapers 7.2%  
Other 19.6% 
Outdoor 1.6%  TV  
0.4%  Print YP  
14.2%  Direc t 
Marke ting 19.9%  
Inte rnet  31.6%  
DA  / Mobi le 
0.6%   



   
 

  

We Are  
SuperMedia  



   
 

  

Why is 
SuperMedia 
Dif fe rent? 
[SuperMedi a 
Mantra  Vi deo 
Clip]  



   
 

  

Transformation 
Renewed focus 
Building a new  
company Superior 
va lue proposi tion  



   
 

  

Sales Client 
Consumer 
Compensation is 
King! Discount , 
di scount, discount 
Afterthought  We 
Are Effec ting a 
Fundamenta l 
Change in How 
We Approach the 
Business Be fore 
Today Consultant 
Client C onsumer 
SuperGuarant ee 
ROI Produc tivity  



   
 

  

Changing the Rules of 
the Game w ith 
SuperGuarant ee 
Providing consumers 
protec tion so they can 
spend with conf idence 
Only service  provide rs 
covered, not products  
Free consumer 
regi stra tion required 
on S uperpages.com or 
SuperGuarant ee.com 
Consumer se rvice 
team organized to step 
in and make it  right or 
provide up to $500 
compensat ion  



   
 

  

Breakthrough 
Consumer 
Service  
Guarantee 
Backed by 
powerful  
advertising 
[Commerc ial 
Video C lip]  



   
 

  

Breakthrough 
Consumer 
Service  
Guarantee Cl ient 
testimonia l – 
GrimeBuste rs 
[Cli ent 
Testimonial 
Video C lip]  



   
 

  

Breakthrough 
Consumer 
Service  
Guarantee Cl ient 
testimonia l – 
Avat ar Painti ng 
[Cli ent 
Testimonial 
Video C lip]  



   
 

  

Providing 
Comprehensive 
Benef its to Cl ients 
Merchant Pl atform 
Produc t Funding 
(budgets) Client 
Distr ibution 
Produc t Tracking 
Produc t De livery 
Media/Traffi c Mix 
Optimizati on Ca ll 
Tracking Organic 
(SP /SW BD) Print 
Partners (a t&t, 
CitySearch) 
Google/Yahoo 
SEM S EO D irect 
Ma il New  Media   



   
 

  

Raising the  Stakes wi th 
SuperTradeExchange 
Advanced form of 
ba rt er Over 22,000 
traders Provides 
“stickiness”  Must be  an 
advertiser in good 
standing  



   
 

  

Revolutionary Program 
- SuperTradeExchange 
Client t estimonia l – 
Bunga low B each 
Resort [Cl ient 
Testimonial V ideo 
Clip]  



   
 

  

Built on 
SalesForce .com 
pl atform Full y 
deployed in the 
first half  of 2009 
Adoption ra te 
exceeded 
expec tations S ix 
face -to-face call s 
pe r day Improved 
prep tools dr iving 
time management  
Will eventuall y be  
the single use r 
interface  for the 
entire Company 
SuperView – 
Driving 
Produc tivity and 
Effecti veness  



   
 

  

Media 
Consul tants 
Embrace 
SuperView 
[Media  
Consul tant 
Testimonial 
Video C lip]  



   
 

  

Financ ial 
Summary  



   
 

  

Histor ica l 
Financ ial 
Summary ($ in 
mi llions) 
2007A  2008A  
YTD 9/30/09 
Revenue  
$3,189 $2,973 
$1,936 Adj. 
EBITDA 
$1,518 $1,272 
$661 % 
Revenue  
47.6%  42.8%  
34.1%  CapEx 
($46) ($56) 
($33) Adj. 
EBITDA - 
CapEx $1,472 
$1,216 $628 %  
Revenue  
46.2%  40.9%  
32.4%  
Employees 
7,633 6,312 
5,819  



   
 

  

Chapter 11 
Restructur ing 
SuperMedia 
posit ioned wi th a  
clean balance 
sheet ($ in 
mi llions) 
December 31, 
2009 March 31, 
2009 Bank Debt 
$6,990(1) $2,750 
Unsecured Debt 
$2,850 $0 Tota l 
Debt  $9,840 
$2,750 Less: 
Cash ($682) 
($150) Net Debt 
$9,158 $2,600 
Incl udes swap 
liabili ty of  
approxima tely 
$573 milli on as 
of March 31, 
2009  



   
 

  

 146 Amount 
Inte rest Rate  
Amortiza tion / 
Cash Sweep Cash 
Tenor $2.75 
Billion Cash 
interest @ L + 
800; 300 bps 
LIBOR floor If  
fixed charge 
coverage rat io < 
1.25x, interes t @ 
L +  550 + 2.5%  
PIK  (at 
Company’s 
opti on); 300 bps 
LIBOR floor 
67.5%  sweep No 
mandatory 
amort iza tion 
SuperMedia w ill 
re tain $150 
mi llion upon 
emergence No 
revolving c redit 
facilit y 6-year 
ma tur ity Open 
Marke t Purchases 
18 month 
morat or ium 
Maximum 
capacity of  $250 
mi llion Subjec t to 
ot he r si gnif icant 
limitat ions 
Financ ial 
Covenants 15-
20%  cushion for 
next severa l years 
Summary of 
Secured C redit 
Fac ility  



   
 

  

APP ENDIX   



   
 

  

2009 YTD GAAP 
Reconc ilia tion 
($ in millions) 9 
Mos. Ended 
09/30/09 9 Mos. 
Ended 09/30/09 
Unaudited 
Report ed (GAAP ) 
Adjusted (Non-
GAAP ) Operating 
Revenue  Pri nt 
products 1,723 $ -  
$ -  $ -  $ 1,723 
$ Internet 211 - -  - 
211 O ther 2 -  - -  2 
Tota l Opera ting 
Revenue  1,936 - -  
-  1,936 Opera ting 
Expense  Sel ling 
528 - -  - 528 Cost 
of  sal es (exclusive  
of deprec iation 
and amortiza tion) 
436 - -  - 436 
Genera l and 
administrative  334 
(4) (19) -  311 
Deprec iat ion and 
amort iza tion 51 - -  
-  51 Total  
Operat ing 
Expense  1,349 (4) 
(19) -  1,326 
Operat ing Income 
587 4 19 -  610 
Inte rest expense , 
ne t 148 2 -  -  150 
439 2 19 -  460 
Reorganiza tion 
Items 440 - -  
(440) - (1) 2 19 
440 460 Provi sion 
(bene fit ) for 
income taxes (1) 1 
6 163 169 Ne t 
Income - $ 1 $ 13 
$ 277 $ 291 
$ B asic  and 
Diluted Earnings 
pe r C ommon 
Share - $ 0.01 
$ 0.09 $ 1.89 
$ 1.99 $ Opera ting 
Income 587 $ 4 
$ 19 $ -  $ 610 
$ Deprec iati on 
and Amortiza tion 
51 - -  - 51 
EBITDA (non -
GAAP ) (1) 638 
$ 4 $ 19 $ -  $ 661 
$ Operati ng 
Income margin (2) 
30.4%  31.5%  
Impac t of 
deprecia tion and 
amort iza tion 2.6%  
2.6%  EB ITDA 
margi n (non-
GAAP ) (1) 33.0% 
34.1%  
Adjustment s 
Income (Loss) 
Before  Provisi on 
(Benef it) for 
Income Taxes 
Income Before  
Reorganiza tion 
Items and 
Provisi on 
(Benef it) for 
Income Taxes 
Reorganiza tion 
Items (7) Stock -
Based 
Compensation and 
Swap Adjustments 
(3) Restructur ing 
Costs (5)  



   
 

  

2008 GAAP 
Reconc ilia tion 
($ in millions) 
Year Ended 
12/31/08 Year 
Ended 12/31/08 
Unaudited 
Report ed (GAAP ) 
Adjusted (Non-
GAAP ) Operating 
Revenue  Pri nt 
products 2,670 $ -  
$ -  $ - $ - $ 2,670 
$ Internet 300 - -  - 
-  300 O ther 3 - -  -  
-  3 Total  
Operat ing 
Revenue  2,973 - -  
-  - 2,973 
Operat ing 
Expense  Sel ling 
700 - -  -  - 700 
Cost of sa les 
(exc lusive of 
deprecia tion and 
amort iza tion) 608 
- - -  -  608 General  
and 
administrative  
436 (5) (15) (23) - 
393 Impairments 
225 - -  -  (225) -  
Deprec iat ion and 
amort iza tion 78 -  
-  - -  78 Total 
Operat ing 
Expense  2,047 (5) 
(15) (23) (225) 
1,779 Opera ting 
Income 926 5 15 
23 225 1,194 
Inte rest expense , 
ne t 647 - - -  - 647 
279 5 15 23 225 
547 Provision for 
income taxes 96 1 
5 9 83 194 Ne t 
Income 183 $ 4 
$ 10 $ 14 $ 142 
$ 353 $ Basi c and 
Diluted Earnings 
pe r C ommon 
Share 1.25 $ 0.03 
$ 0.07 $ 0.10 
$ 0.97 $ 2.42 
$ Operati ng 
Income 926 $ 5 
$ 15 $ 23 $ 225 
$ 1,194 
$ Deprec iati on 
and Amortiza tion 
78 -  - -  - 78 
EBITDA (non -
GAAP ) (1) 1,004 
$ 5 $ 15 $ 23 
$ 225 $ 1,272 
$ Operati ng 
Income margin 
(2) 31.2%  40.2%  
Impac t of 
deprecia tion and 
amort iza tion 2.6%  
2.6%  EB ITDA 
margi n (non-
GAAP ) (1) 33.8% 
42.8%  
Adjustment s 
Income Before  
Provisi on for 
Income Taxes 
Impai rment  
Charges (6) 
Stock -Based 
Compensation (3) 
Restructur ing 
Costs (5) 
Separa tion Costs 
(4)  



   
 

  

2007 GAAP 
Reconc ilia tion 
($ in millions) 
Year Ended 
12/31/07 Year 
Ended 12/31/07 
Unaudited 
Report ed (GAAP ) 
Adjusted (Non-
GAAP ) Operating 
Revenue  Pri nt 
products 2,900 $ -  
$ -  $ 2,900 
$ Internet 285 - -  
285 O ther 4 -  - 4 
Tota l Opera ting 
Revenue  3,189 - -  
3,189 Opera ting 
Expense  Sel ling 
726 - -  726 Cost 
of  sal es (exclusive  
of deprec iation 
and amortiza tion) 
628 - -  628 
Genera l and 
administrative  
404 (19) (68) 317 
Deprec iat ion and 
amort iza tion 88 -  
-  88 Total 
Operat ing 
Expense  1,846 
(19) (68) 1,759 
Operat ing Income 
1,343 19 68 1,430 
Inte rest expense , 
ne t 676 - - 676 
667 19 68 754 
Provisi on for 
income taxes 238 
7 25 270 Ne t 
Income 429 $ 12 
$ 43 $ 484 
$ B asic  and 
Diluted Earnings 
pe r C ommon 
Share 2.94 $ 0.08 
$ 0.30 $ 3.32 
$ Operati ng 
Income 1,343 
$ 19 $ 68 $ 1,430 
$ Deprec iati on 
and Amortiza tion 
88 -  - 88 EBITDA 
(non -GAAP ) (1) 
1,431 $ 19 $ 68 
$ 1,518 
$ Operati ng 
Income margin 
(2) 42.1%  44.8%  
Impac t of 
deprecia tion and 
amort iza tion 2.8%  
2.8%  EB ITDA 
margi n (non-
GAAP ) (1) 44.9% 
47.6%  Income 
Before  Provisi on 
for Income Taxes 
Adjustment s 
Stock -Based 
Compensation (3) 
Separa tion Costs 
(4)  



   
  

Notes (1) 
EBITDA is a non-
GAAP  measure 
that represents  
earnings before  
interest, taxes, 
deprecia tion, and 
amort iza tion. 
EBITDA margin 
is a non-GAAP  
measure 
cal culat ed by 
di vi di ng EBITDA 
by tota l operating 
revenue. (2) 
Operat ing i ncome 
margi n is  
cal culat ed by 
di vi di ng opera ting 
income by tota l 
opera ting revenue. 
(3) Stock-based 
compensat ion 
re flects costs 
associa ted w ith a 
one-time incentive  
compensat ion 
award granted to 
most  of  the 
Company's 
employees in 
January 2007. The 
swap adjustments 
re flect the  changes 
associa ted w ith 
the 
di scontinuati on of 
hedge accounting. 
(4) Separa tion 
costs ref lec ts costs 
associa ted w ith 
becoming a st and-
alone entity as a  
resul t of the  s pi n-
off  from Verizon. 
(5) Restructur ing 
costs are 
associa ted w ith 
stra tegic  
organizationa l 
realignment and 
marke t exit  
initiat ives. (6) 
Impai rment  
charges a re  non-
cash costs 
associa ted w ith 
the w rite  down of 
certa in intangible  
asset s and other 
asset s. (7) 
Reorganiza tion 
items represent  
charges tha t are 
di rectly assoc ia ted 
with the  process of 
reorganiz ing the 
business under 
Chapter 11 of the  
United Stat es 
Bankruptcy Code.  


